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“WELCOME TO THE RODEO”

ACRYLIC ON BOARD, (3FT X 4FT).
BY RICO.

e

‘Welcome to the Rodeo’, is Freddie’s next project set to
release in conjunction with the launch of his first solo
exhibition at the Camden open-air Gallery in early
February.



AN EDITION OF 5 BY

™

Freddie Peacock

| *@ 2023

The painting, along side a limited edition run of 5
shirts will also be released in person at the
exhibition launch party.
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ALONG THIS ROAD.

‘BROTHERHOOD’

Following the tragic loss of Freddie’s best friend, Luke
O’Connor to a knife attack In October of last year, He has
created a large-scale painting entitled ‘Brotherhood’ which
touches on the importance of relationships and the coming
together of young men/boys, whilst complying to my traditional
art style of removing the identity of the subjects so the
message can apply to all.



. Peacock has also created a limited run of ‘Brotherhood’ :
. t-shirts which he will release via his website in conjunction .
. with the painting (that will be sold) in order to raise money .
! for youth-centred knife crime charity, ‘Lives not Knives’. !



bout Freddie Peacock.

20-year-old London-based artist/designer, Freddie Peacock, is community-led
new media agency ‘ForeverGood's’ latest prodigy, honouring his sKkills as a
contemporary artist and designer. Originally heavily focused on portraiture,
Peacock expanded his horizons to both landscapes and timeless statement
pieces, with the aim of showing his audience that he is talented in more than
one field. A so far remarkable career has been recognised by numerous media
outlets on a worldwide scale. Notably, by Instagram, when he was selected as
one of their top “21 under 21 creators” on their platform in 2021. Amongst all
the art-focused projects Peacock has planned for 2023, he is also currently
pursuing a degree in jewellery design at Central Saint Martins.

In 2022, Peacock partnered with the London-based non-profit organisation
‘4BYSIX’ to create the painting “Who is Virgil?” which was displayed in a group
exhibition on Bond Street. The piece paid tribute to, and dissected the
extraordinary life and career of the late design icon, Virgil Abloh, and
performed above expectations, outbidding some of the most renowned artists
in the scene. During this exhibition, Peacock also created 10 limited edition
‘work tracksuits’ that were worn during different stages of the painting process
thus containing the colours and essence of the painting. The tracksuits were
then sold via his website and profits were donated to Virgil Abloh’s post-
modern scholarship fund. The extent of Peacock's endeavours during this
project resulted in him being asked to speak on BBC News London about his
experience.




Peacock has collaborated with multiple renowned artists, celebrities, and
brands on an international scale both in London and abroad, including the likes
of JME, Central Cee, Yxng Bane and Unknown T. His outstanding work has
been recognised by multiple press outlets such as Culted (USA/UK), GUAP
Mag and many more. He was also recently flown out to Naples after being
asked to design a t-shirt for the 10-year anniversary of the Italian magazine,
‘NSS’.

At the end of January, Peacock will be releasing his next project, entitled,
‘Brotherhood’. This project will contain both a large-scale acrylic painting as
well as a limited edition t-shirt released, in honour of his close friend who sadly
lost his life at the end of last year.

Peacock will be displaying and selling his art at ForeverGood in 2023.



ress / Features.

NSS Magazine (Naples, Italy).

BBC London (London, UK).

Culted (USA, UK).

Featured on Instagram’s first list of 21 under 21 creators.

GUAP Magazine (London, UK).

Arlo Parks x Dazed x Converse London art journal (London, UK).

Converse London (USA, CA, UK).

Fluid Magazine (London, UK).

Central Cee, '23’ album art book (London, UK).



rand Collaborations.

MOODSWINGS brand x Post Malone x Zack Bia, ‘Twelve Carat Tour’

1/1 merch for show at Madison Square Garden, NY.

Culted x NSS Magazine 10-year anniversary t-shirt for event

launch in Naples, Italy.
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“WHO IS T-REX?”
ACRYLIC ON BOARD, (500MM X 1225MM)
BY RICO



“IF LOOKS COULD KIiLL”
ACRYLIC ON CANVAS, (700MM X 600MM)




“DESERT EYES”
ACRYLIC ON CANVAS, (300MM X 800MM) X 6.
BY RICO.
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“THE CLUB IS EMPTY”
ACRYLIC ON BOARD, (5FT X 3FT).
BY RICO.



‘SOMEWHERE IN THE MIDDLE OF NOWHERFE’
ACRYLIC ON CANVAS.
(700MM X 600MM)

‘NOWHERE’.



‘SOMEWHERE IN THE MIDDLE OF NOWHERE’
ACRYLIC ON CANVAS.
(700MM X 600MM)

‘SOMEWHERE'.



‘WHO IS LUCIEN CLARKE'
ACRYLIC ON BOARD.
(3FT X 4FT).




‘RICO FOREVER’ SKATEBOARD SET
ACRYLIC ON PLYWOOD SKATE DECK.
X3



